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Using Secondary Data in Marketing Research discusses thoroughly the use of secondary data in marketing
research. It explains the underlying reasons why secondary data are less expensive than primary data, the

technology associated with secondary data, how to evaluate the quality of secondary data, and how to locate
secondary data. It also provides an encyclopedic listing of specific sources of secondary data, including a
listing of sources of global/worldwide information to assist marketing decision making. An important

resource for marketing professionals, academics, and graduate students of marketing.The book begins with an
overview that includes an international case in marketing. The following six chapters comprise the first part
of the book, which delineates the advantages and disadvantages of secondary data, and reveals precisely how
to evaluate their quality. These chapters identify differences between internal and external secondary data,

including specific types of each.

Secondary data refers to data that is collected by someone other than . Conversely secondary research
involves searching for existing data that was originally collected by someone else.

Market Research Secondary Data

It is affordable already collected data we can use to better understand what is going on in the. Print Flyer.
Existing data is summarized and collated to increase the overall effectiveness of research. Only information
developed from data can be used for taking decisions or formulating strategies. usually more uptodate than
secondary data. using consumer data for practices that are consistent with the context of. The collection of
primary data involves all six steps of the marketing research process. A marketing research project that is
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designed to answer research questions based on secondary data is described. It explains the underlying
reasons why secondary data are less expensive than primary data the technology associated with secondary
data how to evaluate the quality of secondary data and how to locate secondary data. Secondary research

includes research material published in research reports and similar documents. Definition When the data are
collected by someone else for a purpose other than the researchers current project and has already undergone

the statistical analysis is called as Secondary Data. Newspaper journals and magazines are some of the
excellent examples of secondary data. Quantitative market research is a kind of market research work that is
based on hard facts and statistical data rather than the feelings and opinions of the customers or consumers.
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